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Edna: 

Concerning my 1996 Community Marketing proposal, “Midnight Jam,” here 
are some additional points I wanted to address: 

• Starting an event at midnight, makes it unique from the “average” event. 

• The venues proposed for Midnight Jam are nightclubs. Just because a nightclub 
is being used as the venue, the event should not be perceived as another bar night 
promotion. Rather, a nightclub is simply one of the most effective venues that has 
consistently proven to be appropriate for events sponsored by a tobacco company. 

• Unless prohibited by law, nightclubs are one of the few remaining venues that 
still allow smoking. And since many of their patrons smoke, the net result is a 
built-in formula for a successful event. 

• Nightclub venues strictly enforce the age requirement for admittance. 

• Nightclubs are venues that African-Americans frequent and are familiar 
with—they consider the nightclub their “turf.” It is always more effective when 
African-Americans are marketed to on their own turf (in their neighborhoods). 

• In sum, to truly embrace the African-American consumer, the nightclub venue 
is one of the few options Benson & Hedges has. 

If you are not sold on the above, there are many other concepts that can be 
developed. Although I feel strongly that Midnight Jam is the right direction to go 
in 1996, the following are some other possible concepts that could easily be 
developed: £ 
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Local Rhythms — a promotion that showcases up and coming local talent. £ 
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Source: https://www.industrydocuments.ucsf.edu/docs/yfdn0004 





Hot Jazz Hot Fashion — a promotion showcasing some of today’s African- 
American designer’s hottest new fashions, and featuring some of the country’s 
hottest Jazz. 

Benson & Hedges IPOs’ Trailblazers — a promotion that salutes 100 African- 
American Trailblazers who are making a difference in the world. 

Benson & Hedges Talent Showcase — a talent show that exposes African- 
American talent. 

Benson & Hedges Shoot Out — a promotion that features local pool (billiards) 
competitions. 


Edna, the bottom line is we can go in any direction in which you feel 
comfortable to create an effective program in 1996. However, it should be noted 
that my 1996 Community Marketing proposal is not complete and will not be 
until I come in to make my formal presentation. The formal presentation will 
include a detailed description of the activities that will take place during each 
event. I am confident that I will be able to illustrate to you why Midnight Jam is 
the way to go in 1996. Remember, a bar night promotion in itself is not the 
problem. The problem is when you conduct “me-too” promotions that don’t 
apply any creativity to personalize the promotion to fill a need of your attendees. 


Source: https://www.industrydocuments.ucsf.edu/docs/yfdn0004 
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